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This Style Guide is issued by DownerMouchel, 

Western Australia in July 2013 as a guide for the 

use of the DownerMouchel logo and the ongoing 

implementation of the brand.  

All DownerMouchel employees and agents 

are requested to adhere to the specifications 

detailed in this guide for use in correspondence, 

promotional material, signage and merchandise.  

1. Introduction
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These guidelines are designed to ensure 

consistency of the DownerMouchel brand and 

its use in all marketing communication materials 

where the brand will be used. It’s purpose is to: 

(a) assist you; (2) protect the brand; and  

(3) enhance it.

They provide a framework for the design of all 

DownerMouchel marketing material including the 

use of colours, logos, layout, typefaces, as well as 

the creation of communication assets and outputs.

Approval

It is advisable to seek approval of all marketing 

materials prior to production. 

Other Information

For information not covered in this publication, 

please contact DownerMouchel management.  

A writing guide is available on request

These guidelines are under constant review. 

Management welcomes your comments relating 

to our brand and this document. 

2. The Guidelines
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Our brand comprises a core service (product) 

around which are a set of primary surround values. 

Outside these, are a set of secondary surround 

values. These are derived from how we behave 

and how we perform.

We (i.e. DM personnel) see our brand from the 

inside looking out. But our clients, suppliers, 

subcontractors and others (governments, media, 

competitors etc) mostly see our brand from the 

outside looking in. 

Depending on their degree of involvement with 

DownerMouchel, not all of the surround values 

may be immediately evident all of the time to 

those who are looking at us.

Nonetheless, our core service and the values that 

surround it when combined, deliver our brand 

positioning.

Our position (the place we occupy in the viewer’s 

mind) stems from what we promise, our capability 

and our performance. 

3. Our Brand and what it means

WILL DO. CAN DO. DONE WELL.
Promise        Capability Delivery[ [

Brand positioning[ [

CORE SERVICE PRIMARY 
SURROUND VALUES

SECONDARY 
SURROUND VALUES

VISIONARY

INSPIRATIONAL

GENUINE

DYNAMIC
PRAGMATIC

HIGH
INTEGRITY

PROFESSIONAL

EXCELLENCE

RESPONSIVE

RESPECTFUL

MOTIVATED

INNOVATIVE

INTELLIGENT

ENDEAVOUR

COLLABORATIVE

OPEN

TRANSPARENT

SOLUTIONS 
DRIVEN

ASPIRATIONAL

SAFETY
FOCUSSED

ACCOUNTABLE

CLIENT ALIGNED

RESULTS FOCUSSED

STRATEGIC  
ASSET

MANAGEMENT

Clients see the 
DownerMouchel
brand from the 
outside looking in

DownerMouchel  
personnel see 

our brand 
from the inside 

looking out

EXPERIENCED

EXPERTISE
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The logo contains three elements which must 
always exist together within the specified size, order 
and position ratios.  

No variation of this relationship is permitted. 

      Parallel lines - Above and below the DM  
      symbol and the words DownerMouchel 
 
      DM - This is consistent for all versions of the logo 
 
      DownerMouchel word in full 

PLEASE NOTE: Whenever the name 

DownerMouchel is written in text (i.e. not as a 

logo), the word must be written as ONE word, 

never two with a space between them.

DownerMouchel

Downer Mouchel

4. Our logo

4

7
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5. Colours

 PMS colour specifications:    
 Green  =  PMS 3298C    Grey  =  PMS 424C 

 

CMYK colours      CMYK colours
 C = 100       C = 0
 M = 0       M = 0
 Y = 57       Y = 0
 K = 42       K = 61
 

 RGB colours:  
 R =16       R = 126   
 G = 112       G = 127   
 B = 98       B =130

     The DownerMouchel brand colours are Pantone  
     green (PMS 3298C) and Pantone grey (PMS 424C).

     When Pantone colours cannot be used  
     (i.e. newspaper or magazine advertising, clothing,  
     signage, in-house printing), specify the CMYK  
     colour breakdown as indicated.

     For digital applications (eg. web, TV, email),  
     specify the RGB colour breakdown. 
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The Strap Line is to appear everywhere the logo 
appears whenever it is appropriate to do so. 

It should always appear directly below the logo 
itself.

It should always appear in black   

Where possible it should be used as a footer or 
additional sign off.

The Strap Line should always appear in as shown 
below in Century Gothic as a single line of type in as 
Capitals only punctuated by three full stops - so that 
the line of type does not extend beyond the width 
of the logo.

See also page 8.

6. Strapline

WILL DO. CAN DO. DONE WELL.

WILL DO. CAN DO. DONE WELL.

XSPACING
The Strap Line should 

always appears 
below the parallel 
line spaced at the 

same height as the 
‘o’ in Downer.

X
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There are only 3 permitted variations which will 
apply to the logo.

      100% colour applications must only appear  
      against a white background

      Use 100% reversed out against a dark  
      background 

      Use Single colour (black) against a light coloured  
      background

7. Logo variations

How to decide which logo variation to use

Where the background is white, always use a 
coloured logo. Never use a coloured logo against 
a coloured background. See also page 8 for areas 
of isolation.

Where the background is coloured, always use a 
single coloured logo.

Choose either the white or the black logo which 
offers the highest contrast against the background 
colour. 

 

WILL DO. CAN DO. DONE WELL

77

WILL DO. CAN DO. DONE WELL

7

WILL DO. CAN DO. DONE WELL.

Not permitted

100% full colour 

WILL DO. CAN DO. DONE WELL.

4

100% black 

WILL DO. CAN DO. DONE WELL.

4

100% reversed out

WILL DO. CAN DO. DONE WELL.

4

WILL DO. CAN DO. DONE WELL.

4

WILL DO. CAN DO. DONE WELL

4

WILL DO. CAN DO. DONE WELL.

4
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8. Logo usage

The DownerMouchel Logo must always be 
reproduced with a minimum area of isolation.  This 
is to ensure maximum impact and maintain brand 
integrity.

The isolation area is to be the equivalent of the 
height of the ‘o’ in the Downer component of the 
logo 

Isolation area means white or background space 
containing no text or other graphics.

No other graphics within isolation area No text within isolation area

77

X = isolation area
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9. DownerMouchel ribbon

The Downer ribbon graphic represents the 
intertwining of areas of the expertise to become 
one business. The fluid movement of the ribbons 
reflects the forward momentum of the business. 
This is the standard ribbon graphic used throughput 
all Downer entities.
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Arial may be only substituted as a last resort but it is 
not recommended for graphic design.

The Century Gothic font is the basis for all text 
reproduction throughout all Downer companies.

Use Century Gothic for text.

Use Century Gothic Italics where emphasis is 
required.

Use Century Gothic Bold for all Headings and 
Subheadings.

The fonts must be used in their original proportions. 
Under no circumstances may the font be 
compressed or expanded.

ACCEPTABLE SUBSTITUTE FOR WEB AND COMPUTER APPLICATIONS

Arial may be used for Web and 
computer applications such as email 
and Powerpoint. 

It should not be used for graphic 
design projects.

Century Gothic

Century Gothic Italic

Century Gothic Bold

Century Gothic Bold Italics

Century Bold expanded 

Century Gothic Bold Compressed

Arial Regular
Arial Italic
Arial Bold

10. Fonts

7
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Example of correct use 
of correspondence 

guidelines in a letter. 
Example scaled down 
to for the purposes of 

illustration.

11.1 LETTERS AND LETTERHEAD

Unit 13B / 1 Braid Street, Perth, Western Australia 6000 ABN: 92 646 425 631   

1 July 2013

Mr Frank Brown
Company XYZ
123 Somewhere Street
Perth WA6000

Dear Frank,

Thank you for your phone call yesterday.

I confirm that our specialist team will be on site at 11.00am Thursday  
7 July (next week) to examine the process issues that you raise. 

I am confident that we can meet your requirements once an 
examination and an analysis has been completed. 

We will provide you with a summary of the results and an appropriate 
recommendation that I am certain will meet your cost parameters.

Yours faithfully,

Appropriate 
Business Letter 

Layout

11pt Century Gothic 
Regular in black and 

left ranged.

Appropriate sign-off 
includes ALL contact 

details

Official Letterhead

25mm 
margin

Handwritten 
or scanned 
signature

25mm 
margin

Project Team Leader
T: +61 89 300 0000
M: +61 (0)400 000 000
E: John.smith@downermouchel.com

Printed correspondence should be on corporate 
letterhead and followers. 

All body text is to be in Century Gothic in black no 
smaller than 9pt and no larger than 12pt and ranged 
left, set ragged where possible with hyphenation 
turned off.

Headings and subheadings may be in Century 
Gothic Bold where appropriate. 

Sign-offs should always include the following 
components: end greeting; signature; full name; 
position; contact phone number; mobile number; 
and email address.

All correspondence should be composed according 
to standard business layout with recipient’s name 
and address, and dated appropriately.

Page margins of at least 25mm (1 inch) should be 
used when setting up documents.   

DownerMouchel expressly prohibits the use 
of obscene or derogatory language in any 
correspondence.

NB:  It is imperative that all correspondence be 
properly spell-checked before despatch.

Phone numbers are to use the international dialling 
format.  eg:  +61 8 9483 8600

Dear Mr Brown,

Thanks for helping me chase up those 
filthy bastards at the bloody transport 
company.  They really give me the shits.

Do NOT use obscene or derogatory language

Dear Mr Brown,
Thank you for your letter of 16 June 
2013.  We are pleased to confirm that 
the technical specifications are

Do NOT use unauthorised fonts or colours

Dear Mr Brown,
Thank you for choosing 
to DownerMouchel.  
We are pleased to 

Do NOT use large fonts

Dear Mr Brown,

Thank you for choosing to stay at DownerMouchel  
We are pleased to confirm our team will be arriving 
Wednesday 19 September 2013.

Do NOT use small fonts

DEAR MR BROWN,

THANK YOU FOR CHOOSING CHOOSING 
DOWNERMOUCHEL.  WE ARE PLEASED 
TO CONFIRM THE TECHNICAL 
SPECIFICATIONS ARE CORRECT. 

Do NOT use all capitals

11. Correspondence



DownerMouchel - Style Guide 13

11.2 ELECTRONIC

It is important to ensure that the corporate image is 
maintained in the digital realm.

All emails should be composed using Microsoft 
Outlook or Outlook Express in HTML format on a 
plain white background.

All body text is to be in Century Gothic regular 12pt 
or Arial in black.

DownerMouchel expressly prohibits the use of 
obscene or derogatory language in any 
correspondence. 

11. Correspondence
Dear Mr Brown,
Thank you for choosing DownerMouchel.  We 
are pleased to confirm your order for

Do NOT use unauthorised fonts 

Dear Mr Brown,

Thank you for choosing DownerMouchel.  
We are pleased to confirm that the 
operational requirements meet the 

Do NOT use unauthorised text colours

Dear Mr Brown,

Thank you for choosing DownerMouchel  
We are pleased to confirm the IT analysis 
will commence on 15 June. 

Do NOT use coloured backgrounds

Dear Mr Brown,

THANK YOU FOR CHOOSING 
DOWNERMOUCHEL.  We are pleased to 
confirm that the organisational review will

Do NOT use capitals

Dear Mr Brown,

Thank you for choosing DownerMouchel!! 
We are pleased to confirm that the analysis 
of the logistics analysis will begin on 

Do NOT use exclamation marks or  
unauthorised embellishments

7

7

7

7

7
4
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12.1 WITH COMPLIMENTS

The personnel’s name should be set 9pt on 9pt 
leading

The title / division should be set 7.5pt on 9pt leading

The address is to be set 7pt

12. Other stationary

Unit 13B / 1 Braid Street, Perth, Western Australia 6000 ABN: 92 646 425 631   

First name Surname
Job Title | Division

Unit 13B | Braid Street | Perth | Western Australia | 6000 
T +61 9309 0000 | F +61 9000 0000 | M +61 000 000 000
E firstname.lastname@downermouchel.com  
W downermouchel.com

WILL DO. CAN DO. DONE WELL.

12.2 BUSINESS CARDS

Front Reverse
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12.3 DL ENVELOPES

12. Other stationary

12.4 CL ENVELOPES

Unit 13B | Braid Street | Perth | Western Australia | 6000

POSTAGE 
PAID 

AUSTRALIA

Unit 13B | Braid Street | Perth | Western Australia | 6000

POSTAGE 
PAID 

AUSTRALIA
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12.5 CORPORATE FOLDER

12. Other stationary

Unit 13B | Braid Street | Perth | Western Australia | 6000
T +61 8 9313 0412 | F +61 8 9000 0000 
E info@downermouchel.com | W downermouchel.com

Unit 13B | Braid Street | Perth | Western Australia | 6000
T +61 8 9313 0412 | F +61 8 9000 0000 
E info@downermouchel.com | W downermouchel.com

WILL DO. CAN DO. DONE WELL.

Option 1 Option 2 

WILL DO. CAN DO. DONE WELL.

Unit 13B | Braid Street | Perth | Western Australia | 6000
T +61 8 9313 0412 | F +61 8 9000 0000 
E info@downermouchel.com | W downermouchel.com

Unit13B | Braid Street | Perth | Western Australia | 6000
T +61 8 9313 0412 | F +61 8 9000 0000 
E info@downermouchel.com | W downermouchel.com
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13. Powerpoint (.ppt and .pptx)
Asset Management:  It’s not what it is. 

It’s what it can be. 

welcomes 

Presentation title goes here. 

welcomes 

Presentation title goes here. Customer and Market Focus

welcomes 

Asset Management: 
It’s not what it is. It’s what it can be. 

We aim to maximise the value 
of your asset by using proven 

Asset Management Principles, 
specialised teams and an 

integrated approach. 

The goal is to minimise both 
the risks and expenditures 

over the asset’s life cycle and 
develop your capability to 

better manage your asset  

welcomes 

Asset Management: 
It’s not what it is. It’s what it can be. 

We aim to maximise the value 
of your asset by using proven 

Asset Management Principles, 
specialised teams and an 

integrated approach. 

The goal is to minimise both 
the risks and expenditures 

over the asset’s life cycle and 
develop your capability to 

better manage your asset  Powerpoint is a common presentation tool but it 
has limitations - especially when it comes to font 
deployment.  

Use the Arial font because it is common to all 
computers. That means ppt files may be emailed 
and will transfer from one computer to another 
without corruption or substituting a default font. 

     When using Powerpoint, always display an 
opening frame. Never begin with a blank frame.

     Always use a common footer.

     If possible, utilise the client’s logo next to the 
DownerMouchel Logo. When using a client logo,  
it is best to employ an .eps file.  While .jpg files may 
be used, be aware that .jpg files come with an 
embedded background.

     Several master frame options are available that 
allow for the placement of photos. They comprise  
1, 2, 3 and 4 frame configurations.

     Text should be inserted as black into the grey 
background area. Red highlighting may be used  
as necessary.

     Full frame graphics must not override the footer.

GAINING 
AND USING 
KNOWLEDGE 
OF THE 
CUSTOMER 
AND MARKET 
SEGMENTATION

THE TRUST EQUATION
• Foster open and transparent communication
• Identify team Collaboration Champions
• Adopt the Trust Equation to measure 
  results and improvement opportunities

c + r + it = s (bi)
Trust = credibility, reliability, intimacy 
over self orientation (balance of interest)[ [

THE CUSTOMER CHARTER 

Commitment 
to understanding 

and satisfying 
its customer’s 

requirements and 
expectations

We will measure 
and report on our 

performance.
This includes soliciting 

feedback on our 
performance and the 
value we add to our 

customer’s 
business

Standing 
for 

accountability, 
pride and 
ownership

We will be 
proactive, 

responsive to 
queries and requests 
and act in an open, 

honest and 
professional 

manner

Promote 
and value 
equality, 

diversity and 
respect

Minimise 
environmental 
detriment and 
maximise both 
environmental 

contribution and 
sustainability

Maximise 
road user 

and workforce 
safety 

(Zero Harm)

Developing 
strong, long term 
relationships with 

our customers 
and their 

stake-holders

Develop, 
implement and 

maintain an IMS 
and train our 
people in its 

use and 
application

Ensure the 
effective delivery 
of the services, 

minimising 
disruption to all 

users of our 
network

MISSION
To work with our 

customers providing 
leadership to ensure 
a safe, reliable and 

effective road 
network for all 

road users.

Th
e customer is satisfi ed
 th

rough a safe and relaib
le

 ro
ad

 n
et

w
or

k 
•

COMMON UNDERSTANDING 

OF THE INTENT OF THE 
CUSTOMER CHARTER 

Opening frame Common footer Using the client’s logo

Insert photos in grey frames - 1 frame option 3 frame photo option 4 frame photo option

Text example with 3 frame photo option Text example with - no photos Chart example

5

6

4

65

4

THE TRUST EQUATION
• Foster open and transparent communication
• Identify team Collaboration Champions
• Adopt the Trust Equation to measure 
  results and improvement opportunities

c + r + it = s (bi)
Trust = credibility, reliability, intimacy 
over self orientation (balance of interest)[ [
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14. Merchandise

Ensure that the branding rules are applied to all 
merchandise.

To avoid complications, it is best to supply a one 
colour logo (white reversed out) and ensure that 
the background is green (as closely matched to 
PMS 3298C as possible).

For embroidered applications (clothing in 
the main), you will need to supply an .eps file 
(encapsulated postscript).

For silk screen applications (umbrella or other fabric 
based applications on which a printed image can 
be made secure), it is best to supply an .eps file

Some items employ a sublimated form of printing 
(stubby holders for example). In these instances, 
please supply an .eps file.

Elongated logo applications may comprise the 
Downermouchel words in the logo form with 
parallel lines but without the DM (see pen example 
below).
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15. Liveries

The intention is to create a set of guidelines by 
which the DownerMouchel brand is applied 
consistently across all vehicles.

Light vehicles and trucks should be white wherever 
possible.

The full colour logo should be applied to the driver 
and passenger doors taking care to avoid vehicle 
name badging, door handles plus other surface 
indentations and tare weight notices.

The rear tray sides should carry the name 
‘DownerMouchel’ with the two parallel rules - 
extracted from the logo application.

The rear tailgate should carry the complete 
DownerMouchel logo centred on the tailgate.

The logos should be printed on a self adhesive 
non-conforming vinyl surface and applied by 
professional vehicle skin applicators.

15.1 LIGHT VEHICLES
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15. Liveries

Due to the range of colours for plant and 
equipment the white Downer logo reversed out of 
a black box is to be used.

On elongated sections such as boom arms or 
crane sections, use may be made of separate 
logo components comprising the words 
‘Downermouchel’ alongside the ‘DM’ symbol.

15.2 HEAVY PLANT AND EQUIPMENT
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16. Signage

Ensure that the visibility of the Downermouchel 
logo is paramount.

Signage should face the approaching viewer 
rather than stand parallel to the road or path.

All directional and guidance signage (speed 
limits for example) should be mounted at a 
consistent height.

SITE ID
Plinth signs are preferred to mark the entrance 
to a site. The recommended size for entrance 
signs is 3000mm x 1200mm for visibility and 
presence. 

A 2400mm x 1200mm alternative is acceptable 
where circumstances permit.
The entrance sign marks should the site name 
only and address information.

BUILDING SIGNAGE
The Downer logo is to be applied with a 
white background panel. In some cases, to 
increase visibility or to accommodate difficult 
proportions, the appropriate portion of the 
fascia or wall may be painted white and the 
logo overlaid. 

Heavy Vehicles
Give way to trucks

Site Office

All visitors must 
report to 
the Site Office

Visitor 
Parking

No vehicles beyond 
this point
Loader has right of 
way to all traffic

10

Kimberley Depot
123 Street Name

Kimberley Depot
123 Street Name

[Co-branded]

1200mm

3000mm

2400mm

Site Office
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17. Clothing

Application of the DownerMouchel logo on 
clothing should adhere to any Occupational 
Health & Safety (OH&S) standards and be 
clearly visible. 

BACKGROUNDS
• On white or light coloured backgrounds, use  
   the full colour logo
• On light coloured backgrounds, use  
   the full colour logo in a white box applying  
   the clear space rule (see page 9)
• Against dark backgrounds - like a green  
   hoodie, use the solid (reversed out) version. 
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18. Personal Protection Equipment

Personal Protection Equipment (PPE) is not 
covered in any detail by these guidelines.

However, as a general rule on coloured 
backgrounds, use the full colour logo against 
a white background box using the clear space 
rule (see page 9).


